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The Rhetorical Features of TV Advertising Language in Hong Kong

LEUNG Waimun
( Department of Chinese The Hong Kong Institute of Education Hong Kong SAR 999077 China)

Abstract: Rhetoric features are commonly found in everyday speech. However the current teaching
of Chinese rhetoric at Hong Kong schools is always merely associated with the examples of textbooks
and literature which are considered boring and dull. From the perspective of modern rhetorical theo—
ry this paper discusses the five common rhetorical devices based on the speech examples of televi—
sion advertisements and explains the common phenomenon of using both Cantonese and English in
television advertising language is due to the geographic environment and historical background in
Hong Kong.
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