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On the Translation of English Humorous Speech from the
Perspective of Relevance Theory

DENG Yunli
( School of Inter — cultural Studies Jiangxi Normal University Nanchang Jiangxi 330027 China)

Abstract: Humorous speech can not only make people laugh out of funny but also realize communi—
cation. However in the process of intercultural communication translators are facing the obstacle re—
sulted from the differences between different peoples and cultures which make it difficult for them to
fulfill the task of translating humorous speech. The author intends to discuss the mechanism of hu-
morous speech and its translation strategies from the perspective of Relevance Theory to realize suc—
cessful transfer tand communication.
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1 A couple walking in the park noticed a young man and woman sitting on a bench passionately kissing.
“Why don’t you do that?” said the wife.
“Honey " replied her husband “I don’t know that woman!”
“Why don’t you do that?” ( ?) “
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2 A: What makes a road broad?
B: The letter “B”.
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3 Teachei “Order! People order!”
Student A “I’ d like a pan — fried noodle! ”
Student B “Oh sweet and pungent shrimp. ”
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“Waiter I don’t like the looks of the codfish. ”
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B “If you are interested in looks you should have ordered goldfish!”
“codfish”  “goldfish”
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