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Application of Eugene Nida’ s Translation Principle of
“Functional Equivalence” to Business English Translation

YU Xuanpu

( Department of Foreign Languages Nanchang Normal University Nanchang Jiangxi 330032 China)

Abstract: With the integration of the global economy the international business activities are increas—
ingly frequent. The importance of business English translation has become increasingly prominent.
Business English belongs to English for specific purposes and involves a wide range of areas. Its
name is dynamic it has following characteristics: heavily professional style standardized language

rigorous logic straightforward language accurate representation using archaic words and foreign
words. The paper describes the Eugene Nida’s “functional equivalence” principle of translation and
its application to business English translation and thinks that the translator should achieve “the most
appropriate and natural equivalence” between the original and the translation in business English
translation.
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(1) We have taken commitment to do the business on a sight L/C basis. P (F ZA B R EVRR
A REF KR D)

“L/C”  “Letter of Credit” “ ” “Letter” “«7
“sight ” 1 “ 7 “at sight” “ 7 “sight”
“ 7 L/C at sight” “ 7
o ( commercial paper) . ( call loan) .
( clean collection) “paper’  ‘loan’  ‘clean” “
” “ ” “ ”
2.
N ( B f%”f?%% L
CHONEE SRR S :

( 2)We will communicate with you again in this regard. P(F AT ER, BN BB RN

2 “in this/that regard” “ / oo
/ i “about it” “about it” o
3.
( 3) 100 XXX o
( #&: We offer 100m/tons Bitter Apricot Kernels at RMB ¥ xx CIF, prompt shipment, subject to our fax confir—
mation. )
3 17 9 : ( offer) . ( Bitter Apricot Kernels) .
(100 2xwd) | ( shipment) ( prompt) . ( RMB) . ( ¥xx) . ( CIF) .
(fax) o * (pl10)
4.

( 4) To be covered by the Sellers for 110% of invoice value against All Risks and War Risk as per the
relevant Ocean Marine Cargo Clauses of the People’ s Insurance Company of China. ( ##: W2 F & F B AR,
PR/ B) i i B B R e B A F B AR 110% Bk —nTe e B S i)

4
“the Sellers” “ 110% ( for 110% of invoice value) ” “
( against All Risks and War Risk) ” “ (‘as per the rele-

vant Ocean Marine Cargo Clauses of the People”’ s Insurance Company of China) ", * ("%

5 Y
o here — there — where —
hereafter ( #t.J& , 4~ J5) , hereby ( 4% #t., 2%) , thereupon ( T 2 , [ Bf) , thereafter ( 1t
)& ,J& &) ,whereas( % T) ,whereby( B b, d 2 , 3 #t) , aforesaid ( AT £ 69, Lk ag) o
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here this there that where what  which. addiem( /£ 3% T
B #) ,status quo( FLAK) ,null and void( £2k) ,vice versa( B.Z 78 &) , adhoc (4% 3 &9, 4% & 69, 16 i 8)
as per( R B, IR IE, 40 F) , de facto( 5 FR_E#9) force majuere ( 7~ ¥ 3 /1)
5 .

( 5)If the event of Force Majeure lasts over 120 days both parties shall have the right to terminate the
contract. * " (F: B R TR A FMFLE 120 R A L AT — 5 A RL LSRR )

(6] Provided that should the Purchaser or his nominee have entered into possession of the premises
hereby agreed to be sold the Purchaser shall thereupon be deemed to have accepted the title of the Vendor and
shall not be entitled to raise any requisition or objection in respect of any of the matters aforesaid. 7 ( #%: f% %
KRERABRACEAERGHBENRT, X I HWINE A TIEZLE T HPAR, RS LR ATAT
o) AR 7 v 3R AEAT B K R R AT )

6 provided that( 7 A Jfl providing that)

that “ i
that N N
. « )
Y
" “@ ”»
1964 . { » “ 7
[3
7 1969 ( C. R. Taber) ( »
1964 N “ 7
“ ” 1986 ( de Waar) §
. >> [43 o “@ ”»
“« ”» “« ” . (43 ”
(1) ( equivalence of semantic message of source language and target lan—
guage) ; (2) ( equivalence of stylistic message of source lan—
guage and target language) ; ( 3) ( equivalence of cultural message of
source language and target language) ; (4) ( equivalence of response

of source language readers and target language readers) o

o { 4Es » D

‘ ’ 4Es’ 7 E

( equivalence of business effect of source language and target lan—
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“ ”»

“ ”

C 7)
o ((#F: While

N

non — conformists tend to be the wildly successful players in technology — driven and consumer — driven indus—

tries , traditionalists are the winners in system — driven industries pervaded by policy, regulation, and bureaucra—

[10]
cy. )
“ ” “ _ oriented”

7 Y e

“ . 9 « . 9
— driven — driven
[13 »”

[13 ” « ”»
o
[43

[43 L] 4 ”» 113 . ”
person who likes routine a serious person
“ .. .
traditionalists ” o

(13 . »
—1st

“ traditionalists”
»
“non — conformists ” ( & 28 &)

“ ”
e

“Dear Sirs”

“ / i “Yours faithfully/ “Your faithfully/Yours sincerely”

<)

L

( 8)Your early reply would be highly appreciated.
( 9) We shall appreciate it if you can send us your reply early.

8 9 8 9

(532

D (F e TR AN R BB

o

10) The state allows free import and export of goods and technologies except where laws or adminis—

(
trative regulations provided otherwise. * (% BREF KM EH KRG G ht ik 0. 122, 542 FHEN
5 A AW IRIL)
10 “where” “if”
()
“ ( lan—
guage pair) oo v
( cultural dividg 7 o
” 12 14 »
“Four Asian Dragons”
Satan “ereat dragon” “Four Asian Tigers”
tiger( % J£)
. “Nike”  “Nike”
“Nike”

« ”»
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( 11)Take time to indulge. ( ‘£ £ Ki#ok) (5 RHFFE2!)
( 12]013}7 white radiance. ( #%: ® 23,22 Z G KH,)

11 12 0

» « ” « » P ”

o “ “Lotus”

“« »” « »” « »

“« 2 « »
“Sakura”
. 8
~
. ( )
“« . »
“ NN
7 N N \ N
N “ N ” o
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