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On the Practice — oriented Bilingual Teaching of International Business
Negotiation Courses in Application — oriented Colleges

CHENG Jing
( School of Philosophy & Society Jilin University Changchun Jilin 130012 China)

Abstract: The international business negotiation is a required course for higher — grade students who
major in business in application — oriented colleges and universities. Bilingual teaching of this course
is aims at improving intercultural communication and negotiation abilities and enhancing the ex — de-
velopment of students. Questionnaire and focus interview were introduced to investigate the teachers
who taught International Business Negotiation students and their parents as well as executives of dif—
ferent enterprises. From the research many problems were found owing to the lack of practice — ori—
ented teaching such as the separation between theories and practice poor applicability weighing too
much on foreign language learning etc. This paper intends to solve the problem from the perspective
of curriculum design college — enterprise cooperation teacher training system and teaching method.
Key words: application — oriented colleges; international business negotiation; bilingual teaching;
practice — oriented teaching
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