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On the Generating Path and Disenchantment of Data Fetishism

TIAN Feng'  MIAO Tingyu’
(1. School of Marxism Donghua University Shanghai 201620; 2. School of Marxism Hohai University Nanjing Jiangsu 210098 China)

Abstract: The birth and wide application of big data and its related technologies have promoted the
great development of social productive forces. At the same time data worship has become the latest
form of technology worship. After the marriage of data and capital data as a “visible” and “invisi—
ble” factor of production has not only promoted the generation of data fetishism but also quietly be—
come a tool to alienate human beings which has brought many drawbacks to the development of hu—
man society. If we want to get rid of the data shrouded by fetishism we need to look at it from Marx’

s point of view that is to explore the real relationship between human beings and data from the per—
spective of data commercialization in a bid to seek a way of data liberation.
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