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Current Situation and Outlook of Researches on Open
Innovation Community for Enterprises

QIN Min

( Research Center of Management Science & Engineering School of Software Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: Open innovation community has become the important online platform for enterprises to
implement open innovation and users to participate. It can improve researches of open innovation on
the online platform and enrich the theory research of users’ innovation. This paper discusses the con—
ception of open innovation community analyzes the theoretical basis of open innovation community
generalizes existing research direction of both domestic and foreign enterprises’ open innovation
community and gives some future research directions of this issue.
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