49 4 ( ) Vol. 49 No. 4

2016 7 Journal of Jiangxi Normal University( Social Sciences) Jul 2016
( 330022)
:H315 TA : 1000 -579(2016) 04 - 0127 - 06

The Dynamic Construction of Multimodal Text From
Two Combined Perspectives

Taking Two Cola Advertisements as Examples

YU Yiping LI Yongzhong
( Foreign Languages College Jiangxi Normal University Nanchang Jiangxi 330022 China)

Abstract: Boosted by the surging development of modern multimedia the meaning presentation of
multimodal text based on the combination of words and other symbols especially visual images be-
comes much more engaging and valued. The architecture of visual grammar rooted in systematic —
functional grammar can clearly represents the semantic relations constructed via the interaction be—
tween image elements. Meanwhile multimodal metaphor provides top — down cognitive mechanism for
the conceptualization of the multimodal information. Hence taking two business advertisements as ex—
amples this paper focuses on the meaning interpretation of multimodal text from the combined per—
spective of visual grammar and multimodal metaphor. In this way an appropriate and comprehensive
understanding of multimodal text could be achieved to some extent.
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