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The Mediatization of Events of Crisis: Theory Practice and Changes

LIN Li'  WANG Yugi’

(1. College of Media and International Culture Zhejiang University Hangzhou Zhejiang 310028;
2. School of Humanities Jiangxi University of Finance and Economics Nanchang Jiangxi 330013 China)

Abstract: We live in a world that events of crisis occur frequently. We also live in the era that events
of crisis are shown and represented in the media frequently. When the crisis and the media meet the
media no longer acts the reporter merely but positively formulates and molds the mechanism which
events of crisis produce becomes the performance stage that events of crisis brew and expend and
“mediatization” has become one of the prominent characteristics of events of crisis. “Mediatization”
of events of crisis describes such a process: with the development of technology and the form of
media the brewing and formation of events of crisis are gradually merged with the media and opera—
ted and presented through different form of media. In this process as the media of information com—
munication channel it is becoming a kind of independent social institutions participates in events of
crisis deeply becomes a part of the events and moulds the mechanism of events of crisis through
media logic finally.
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